
From city’s geographic heart, 
TV network to pump out info

 To Curtis Henderson, general 
manager of Boston Neighborhood Net-
work, it seems natural to house a commu-
nity-focused public television company 
in a building that was originally meant 
for electrical generators. “Now we’re 
going to generate a new kind of power 
here -- digital power, information power,” 
Henderson said BNN, a nonprofit that runs 
two cable television channels and an array 
of media-training programs, is renovating 
a former MBTA power station in Egleston 
Square as its headquarters, even as fund-
raising for the project continues. Since 
2004, the network has raised $1.3 million; 
an additional $1.5 million will be needed 
to complete the Charles J. Beard Media 
Center, named after an African-American 
lawyer and founding BNN board member.
Henderson is optimistic that the network 
will be able to occupy the new center by 
the end of the year. “It’s going to be a fast-
moving train.”
 The long-vacant substation will 
provide 7,400 square feet of work space 
on two floors, using vaulted ceilings in the 
45-foot-tall building to hold massive light 
grids above two television studios on the 

second floor.
 The Washington Street location, 
at the geographic center of the city and 
surrounded by a population of largely 
Spanish-speaking, often-underserved 
Bostonians, is intentional. Henderson 
described the strategy as spokes emanating 
from a wheel, with the Egleston Square 
headquarters at the center and satellite me-
dia labs at several Boston Center for Youth 
and Families locations throughout the city.
Beyond producing original local news and 
entertainment for its two cable television 
channels, a big part of the network’s mis-
sion is educating Bostonians to use new 
media technology. “The goal,” Henderson 
said, “is to find kids with no real vision, 
get them to be able to create a pathway for 
themselves.”
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